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byJennifer Gilbert
President, MAFOA

Well it is now nearly February - so hard to believe that the holidays are over and we’re 
starting to gear up for another season of events!  I hope that all of you had a nice holiday 

Brake Check
and have managed to keep yourselves and your Fieros warm!  
As I write this, we are experiencing our coldest day since 1994 
and I had the fortune of getting to come to work two hours late 
due to snow.  Sometimes being a teacher really has its perks!
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Speaking of perks, about two dozen MAFOA and NEFA members had the wonderful 
opportunity to spend the day at World Motorsports in Reading, PA on Saturday, 
January 10th.  World Motorsports is home to import drag racer Christian Rado.  Chris is 
internationally ranked and in the process of creating yet another 1100 plus horsepower 
super car.  Those of us who spent the day at WM were given the chance to tour Chris’s shop, 
meet some of the members of his race team and also get our very own Fieros dyno-ed.  A 
few clutches later, we then adjourned to The Works in Wyomissing, PA for dinner.

Our next big event will be coming up the weekend of May 22-23.  This will be our annual 
Fieros at Carlisle super show.  Many of you have already heard that we are in the process 
of determining whether or not we will keep the Fiero show at Carlisle this weekend (with 
the Import-Kit Car show) or if we will consider moving it in 2005 to the June weekend of 
GM Nationals.  If you are adamantly in support of one show or the other and only plan on 
coming to Carlisle once this year, please pick the show that you want to host our 2005 
Fieros at Carlisle.  We will be making our decision based on this year’s attendance at the 
shows and also the reception we receive from Carlisle Productions.  Information on both 
shows will be on our websites soon.  Rumor also has it that another outing to World 
Motorsports and possibly some run time at Maple Grove Raceway will be held the day 
after Carlisle.

I would also like to take a few moments to clear up some personnel things.  First, I would 
like to welcome aboard Ken Slish as our new co-Activities Director.  Ken will be working 
with Jason to organize and promote club activities.  He did an excellent job of setting up 
his first event - the Dyno Day at World Motorsports!  I, as well as the rest of the board, 
look forward to working with Ken in the upcoming year.

Next, thanks for bearing with us while we are undergoing some changes.  I realize that 
renewals have been difficult for some of you to do online as we work out our glitches.  
Please bear with us and keep in mind that these changes will make things easier for all 
of us in the future.

Also, I wanted to apologize for not being as prompt as I usually am.  Matt and I are in the 
process of buying our first house and, as those of you who have been through it know, it 
is not always the smoothest road!  Hopefully things will calm down in the near future but 
in the meantime do know that the MAFOA Board is here to help you!

Happy Driving!   — Jennifer

Many thanks to Blake Moore, Fort Worth, TX (“blakeinspace” on Pennocks),
of CFOGi, NTFC and NIFE for his picture of Hulki and Parki on the cover and to

Anthony Brown of COFE for his picture of Hulki on page 7. — Gwen Randolph, Editor.
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The President’s Drive New England
Fiero Association

by Beth Maclachlan, 
President, NEFA

(drive-verb: an act of forward motion)
I’d like to take this opportunity to wish everyone a happy and healthy new year.  I would 

also like to welcome new members to NEFA and invite them to 
participate in all that the club has to offer.  Since the elections, 
the new NEFA BOD has held three meetings.  At this first 
meeting the BOD developed some new club guidelines and 

refined those already in place.  These will be posted on the new club website once we have 
polished them.  A notice will be sent to all members via email once that has occurred.        

Dates for our up-coming 2004 events were determined and are posted in the events area 
of the club’s web site.  Go to www.fieropride.com/nefa and click on Activities.   Our Activities 
Directors are working hard to ensure our 2004 season will be chocked full of great events 
and activities.   If anyone has any ideas or would like to volunteer their time for any of these 
events or activities, please contact the NEFA Activities trio at activites@fieropride.com, or 
directly using their separate email addresses.  This is our club and the events will be what 
we all make of them so let’s all pitch in.  Speaking of the clubs website, it was agreed that 
our Webmaster would revamp the old site. The new site really is something to see so 
please be sure to sign up, sign in and check it out.  

If anyone has anything they would like to include in the newsletter, please email 
gwen@fieropride.com with photos, blurbs, articles or announcements.  

It was agreed that our Treasurer could purchase a few “needed” items for the club and 
two sets of radios for club use were recently purchased.  Our next club purchase will be 
a db meter to be used at FINE O4 for the newly added exhaust competition.   

Ray “the pride man” Paulk, provided us with a refresher on the Fiero Pride - From the 
Beginning.  There are changes happening in respect to the Fiero Pride and we will update 
the membership as information becomes available.  NEFA will NOT be raising its member’s 
fees for the 2004 season.  Ray is, however, revamping the renewal/membership form for 
NEFA.  Thank you to Ray for his extensive and continued hard work for NEFA and Fiero 
Pride - your dedication is inspiring.

Our second meeting was an online meeting in a special chat room set up by our 
Webmaster.  Sadly our first attempt was not successful due to attendance issues and 
some technical difficulties.   We will retry once our website is fully functional.  

Our third meeting was impromptu at the NEFA holiday party with quick up-dates from all 
BOD members present. If you were unable to attend the party you missed a wonderfully 
fun time.  Everyone brought a potluck dish, a swap gift (car related) and an unwrapped 
toy to be donated to “Toys for Tots.”    After much eating and catching up we moved into 
the living room to watch a DVD of the CFOGi 20th Anniversary in MI (provided by Eric 
Schneck) and footage from the “Run for the Hills” in NC (provided by Phil Randolph). It was 
wonderful catching up with old friends and meeting some new Fiero friends, but the best 
part of the party was dropping off the “Toys for Tots” donations at the local drop off site.  
It made me feel good knowing some kids were going to get some great toys thanks to the 
wonderfully caring members of NEFA!  I am so proud to be the president of NEFA!   For 
those not aware, NEFA will continue its charity work with a food drive being incorporated 
into FINE 04.  With the huge success of the toy drive I have no doubt our next charitable 
endeavor will be even more successful!

If you have any questions or if I can be of any assistance, please contact me at 
beth@fieropride.com.  
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Story and photos by Larry Wheeler

Photo by Gwen randolph

This year was my seventh trip 
to the Florida Fiero Council’s 
Spring Spectacular held in Day-
tona.  Since this year’s winter 
seemed to be everlasting, the car 
never came out of the garage for 
nearly five months and except 
for some periodic starting, just 
sat.  My 1988 GT had been in 
hibernation since last fall. 

On March 18th the car was 
loaded with baggage, cleaning 
supplies and gassed up for the first 
part of the trip. I only had a three-
hour drive on day one to pick up 
my brother in Binghamton, NY.  
The weather forecast was for cold 
and rain.  My initial problem was 
that the inside of the car was fog-
ging up and the defroster didn’t 

drive to the staging area to try to do some 
last minute cleaning and polishing.  As my 
88 has a 3.4L engine with a t440 automatic, 
I was in the modified class.  For me, that 
was a difficult class for I was between a 
4.9L Cadillac V8 conversion and a nitrous 
oxide injected Northstar V8.  This is a 
judged show, so all I had to do was look 
at cars and check out all the other cars at 
the track.  

The banquet for the Daytona show 
always has lots of good food and anyone 
who bought a raffle ticket should have got-
ten something, as there were many prizes 
for the taking.  

Sunday, another day of rain, was an 
opportunity to drive down to Edgewater, 

help at all.
March 20th we headed for Fayetteville, 

NC (660 miles away, our first stopover).  
The rain and fogged windows weren’t 
that much of an issue.  We opened the 
windows a little and the fogging problems 
went away.

March 21st we left Fayetteville in 
driving rain for the 490-mile trip to Day-
tona Beach shores.  The window fogging 
became a problem, then the alternator belt 
squealed and the voltmeter read 7v, indicat-
ing some sort of electrical problem.  The 
alternator and belt were all new last year.  I 
decided I didn’t want to work on the car in 
the rain so I pulled into a rest area outside 
of Florence, SC and called AAA.  A flat-
bed came and took the car to a Goodyear 
Service Center where they found a loose 
alternator belt.  Their inspection also noted 
that the AC compressor and coolant was 
leaking. This caused a five-hour delay, but 
by then the rain had stopped and we contin-
ued on toward Daytona with the windows 
down, arriving about 9:30 p.m.

March 22nd was the day to clean the 
car after a 1300-mile trip in the rain. The 
rain returned, so the car needed cleaning 
a second time once the showers passed. 
Registration opened at 5:00 p.m. and Mr. 
Mike supplied two cakes while the Fiero 
fanatics checked in.

March 23rd the gates opened at 8:00 
a.m.  The sky was blue and I arrived early 
to get my complimentary track photo and 

On the beach with Spooky

FL to put your car on the dyno, or go back 
to the track to see if there were any deals 
to be had with the vendors.  I went to the 
dyno shop. AC Dobson brought his Pace 
car down to the dyno and pulled 74 HP on 
this high mileage 2.5L duke.  The window 
fogging was getting bad, so I made arrange-
ments with Frank Martin to go to his place 
Monday to be educated on the swapping of 
heater cores.  I can’t thank Frank enough 
for his help. He put a new heater core in, 
burped my car and I was set to go.

Mark your calendar for the Daytona 
Spring Spectacular 2004 March 19-21.  
The Daytona Spring Spectacular Show’s 
dash plaque will have a Fiero on the plaque 
for 2004.

Fun in the sun.
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Upcoming

Events MAFOA 
MERCHANDISE

Show off your club colors and 
support your club for the future! 
We have several items of apparel 
and accessories for your car which 
have the club logo emblazoned 
on them. Also available are a 
few toy Fieros. Any profits made 
from these items go into the club 
treasury, to make a better club for 
everyone. Contact Jeff Ramberg 
(see Page 2 for contact info) for 
availability as some items may not 
be available anymore or may need 
to be ordered. Anyone have ideas 
for additional items?

T-SHIRTS: Available in several colors, grey 
and stonewash blue are most popular. Printed 
with red and gold MAFOA logo on front. $12.00 
each.
New T-shirt Design Now Available! New 
t-shirts have a large Fiero Emblem, with Mid 
Atlantic Fiero Owners Association printed on the 
front and www.fieropride.com on the back. $12.00 
each.
SWEATSHIRTS: Grey sweatshirts are most 
popular, other colors are available by special 
order. Printed with red and gold MAFOA logo on 
front and www.fieropride.com on the back. $18 
each.
VINYL WINDOW STICKERS: Vinyl 
stickers depicting the MAFOA logo for rear 
window, to show your club loyalty as you drive 
around, and at shows. These are very similar to 
the stickers you’ve seen on other member’s cars 
in the past, but with club website included. New 
Low Price $5.00 each.
WINDOW-MOUNTED FLAGS: This is 
a nice flag about 12"x14" made from gold or 
red nylon fabric, double thickness, with large 
Pegasus shield and MAFOA logo printed in black. 
It’s mounted on a pole (about 20" long) that is 
made to clip over the top edge of a window. It 
can also clip on sunroof glass, or the flag can 
be removed from the pole and slipped onto the 
antenna. $12.00 each.
FIERO HAT PINS: We have a few different 
designs. Will have pictures in future issues.

We are looking into engraved name tags 
and lapel pins featuring the MAFOA 
logo.

THE
CARLISLE 
“SWITCH”

Much discussion has occurred in the 
last year regarding our Fiero show at Car-
lisle.  Many of you voiced your opinions 
to the MAFOA Board of Directors via 
e-mail or on the FieroPride forum.  All of 
the opinions and thoughts were taken into 
careful consideration and a plan for 2004 
was developed through these opinions and 
a dialogue with Carlisle Productions.  We 
would like to share with you what we have 
come up with.

For the upcoming Fiero year (2004), 
Carlisle Productions would like us to 
keep our main Fiero show as part of the 
Import/Replica/Kit Car Show to be held 
this year on Saturday, May 22.    The stan-
dard format for the show will be the same 
this year and we encourage all members to 
participate in the largest Fiero show in the 
Northeast.  This show attracts many ven-
dors and sponsors and some of the nicest 
cars in the U.S.

As a Fiero community we have also 
been invited to participate in Carlisle’s All 
GM Nationals to be held Saturday, June 19.  
This show brings in some of the top GM 
cars in the Northeast and features many 
vendors and other attractions.  Last year 
they provided four classes for Fieros (Stock 
Notchback & Fastback; Modified Notch-
back & Fastback).  They will expand these 
classes accordingly if a sufficient number 
of cars register.  Last year we had less than 
fifteen Fieros in attendance and we would 
like to see a better turnout this year.

MAFOA has decided to gauge atten-
dance at these shows in 2004.    Of course 
we would like to see all of our members 
attend both shows.  If you can only attend 
one show please pick the show where you 
would like to see “Fieros at Carlisle” held 
in 2005.  If enough cars attend GM Na-
tionals, we will consider moving “Fieros 
at Carlisle” to GM Nationals in 2005 if we 
receive enough cooperation from Carlisle 
Productions.  

Hope you have a safe Fiero year!  See 
you soon! 

Jennifer

March 19 - 21, 2004  
Florida Fiero Weekend, Daytona, FL
This has become known as the first show of 
the year and a chance to warm up after the cold 
winter months. This year’s dash plaque will have 
a Fiero on it! (First time ever!!)
http://floridafieros.org/daytona2004/

April 30 - May 2, 2004  
Fiero Factory Swap Meet, Toney, AL
Held at Ed Parks’ Fiero Factory, this 3-day 
swap meet is a GREAT time and always attracts 
over 200 people. It’s like a mini-Carlisle, but 
better weather and you don’t have to shine 
your car up!
http://www.thefierofactory.com/swapmeet.htm

May 22, 2004
Fieros at Carlisle, Carlisle, PA
Carlisle, PA hosts the Import & Kit Car 
Nationals every year and MAFOA does a fine 
job of sneaking in a 200-car Fiero show at the 
same time. Come spend the day among high-
power Fieros, Cobras, Diablos and all sorts of 
other vehicular contraptions.
http://www.carsatcarlisle.com/schedule/import/
index.asp

June 25 - 27, 2004
Heartland Park Topeka, KS
So you thought nobody could top the 20th 
anniversary event, huh?  Well, that remains 
to be seen. Here’s our best effort for 2004:
3 more days of fun, food & Fieros.  Coming June 
25 - 27, 2004, at Heartland Park Topeka.  That’s 
Topeka Kansas, USA.  Pull up your web maps and 
type in 1805 SW 71, Topeka, KS, 66619.  Visit 
HPT’s website at www.hpt.com and select the Fan 
Guide for directions.  Or, just follow the Fieros 
being towed by chartreuse VW microbuses with 
daisies & peace signs painted all over.  For your 
enjoyment, we offer autocrossing, drags, road 
course, car show, cruise through town, good 
food, and a first-class facility with all the space 
we could ever need.  Even more good vibrations 
can be found at Gage Park, Topeka Zoo, Combat 
Air Museum, Ward-Meade Park, Lake Shawnee, 
and nearby Kansas City.
http://www.cfogi.org/wheatstock.htm
  
June TBA, 2004 - NOR-Eastern POCI 
Chapter Car Show, Merrimack NH
Held on the fabulous Budweiser plant grounds, 
this Pontiac-Oakland Club International show 
has been a favorite for local Fiero owners 
because of their welcoming of our little cars 
(or was it the free beer after the plant tour?).
http://www.nechapter.com/
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V6 Plenum 
Touch-Up Tech Tip
Submitted by Ray Paulk

A while ago I asked if anyone knew of a good touch-up 
paint for the V6 plenum. Bruce Homeyard suggested: 
Dupli-Color Engine Enamel: Chrysler Industrial Red - 
DE1632. This is an excellent match, but only comes in a 
12 oz. spray can. I bought mine at Autozone.

Thanks to Tom Derr’s suggestion, I sprayed some of 
the paint in a plastic container and then used the end of 
a cardboard match, from a matchbook, as a “brush”. 
This worked great. I was able to remove that frayed look 
of the paint on the edges of the bare metal logo area on 
top of the plenum. I ran the paint a bit over the edge and 
later, when mostly dry, cut it back with a razer blade. It 
looks great now, like it should.

of the separated area a little farther and put in a small amount 
of this glue.

The glue expands so you don’t need a lot. It also reacts and 
cures using water, so you’ll have to lightly wet down the areas 
that need to be bonded together.

Follow the directions to the letter.  Clamp the separated pieces 
together after gluing and you’ll be amazed. 

You’ve just read the pro’s of this product, now the cons.  Don’t 
get this on your hands. It’s like a permanent pancake syrup 
and is awful to remove. Water does nothing to it, but makes it 
catalyze to your hands. Not a good thing.  Keep a strong cleaner 
for your hands handy.  My other complaint would be that the lid, 
which screws on can bond itself to the bottle making it hard to 
remove when the glue clogs up in the neck of the bottle.

Overall I recommend you try this product.

Winter 2003 was cold and snowy with some serious snow accumulation 
for those of us living in New England.  For the past three years Phil had gotten 
away from it all and traveled to FL in March for the Florida Fiero Weekend, 
which is part of the big Spring Daytona Beach car show held at the Daytona 
International Speedway and always raved about what a great time he had.   I 
hadn’t been able to get away in the past, but I vowed that one year I would go 
to Daytona.  During fall 2002 I decided that this would be my year. On March 
18, with hotel reservations made, entry fees paid and the car packed, we left 
the cold and snow behind in RI and started out for FL.  By the time we got to 
FL it was warm and sunny.  It was nice to shed our winter clothes.  

Space Coast Fieros definitely know when to schedule a show.  It was 
an enjoyable weekend in spite of the drizzle on Friday and Sunday, but 
what’s a little drizzle when you are in short sleeves?  Remember, we had 
cold and snow up north.  

The day of the show was sunny in the 80’s - just what we think of FL in 
winter.  The car prepared and our sunscreen applied, it was off to the speedway.  
This year Phil decided to leave his yellow SC 3800 Formula home and enter 
my 1988 T-top.  After the show it was off for a little sightseeing.  The tallest 
lighthouse in FL is just down the road from the hotel so off we went to take 
pictures - T-tops out. Later, it was back to the hotel to hang out with the Fiero 
group before the banquet that evening. The official meeting place was the 
indoor parking garage of the hotel where something was always happening. 

Dinner that night was most enjoyable, with good conversation.  When 
the trophies were announced, NEFA and MAFOA members did themselves 
proud.  The list of class and special trophy winners show the popularity of 
this show, with winners coming from as far away as TX, MI and NH.  

Plans have already been made for 2004.  Phil was right - I had a great 
time, but   warm weather is not all that lures us to FL in March.  It’s also the 
warm welcome everyone receives from the Space Coast Fieros club. 

Submitted by
Gwen Randolph

Recently while shopping I came 
across an adhesive product that has to 
be some of the strongest glue I have ever 
used.  The polyurethane glue made by 
Elmer’s is called ProBond and is available 
at most hardware and retail outlets.  It’s 
perfect for those Fiero jobs around the 
house.

I used it to repair the separating 
areas of the center console surround 
that covers the radio and heater. The 
top, as we all know, separates.  The 
factory glue breaks down and dries out.  
To repair it you need to peel back some 
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The 20th Anniversary Fiero show in 
Pontiac, Michigan this past summer had 
many special moments for me, as well as 
for everyone else, I am sure. The banquet 
at the culmination of the festivities featured 
as a guest speaker, Hulki Aldikatcti, Fiero 
program manager and chief engineer, but 
more commonly known in Fiero circles as 
“The Father of the Fiero”. 

To reinforce the idea that a single 
individual alone cannot make a new car 
a reality, Hulki brought along as a guest 
speaker one of his fellow Fiero VIP’s, 
Donald “Parki” Parkinson, who as head 
of Strategic Planning for Pontiac was in-
strumental in marketing the Fiero, mostly to 
the Corporation, as the following after-din-
ner remarks will show. You should know that 
when Hulki and Parki refer to “the Division”, 
they are talking about Pontiac; whereas, “the 
Company” or “the Corporation” refers to 
General Motors. And as you will appreciate, 
there is a huge difference between the two!

I have tried to keep the transcript as 
accurate to the original as possible. The 
only exceptions are where the words being 
spoken are unintelligible (such as during 
questions from audience members, many of 
whom tended to be too long-winded anyway) 
or where I feel the need to explain some of 
the acronyms or other corporate buzzwords 
that they often use. At the last moment, I 
decided to take out most of the references to 
the audience ‘s reactions, as I am sure that 
as you read this, you will know where they 
are, because you, too, will have those same 
responses. Enjoy! 

Hulki: Good evening. I never thought that 20 
years from the time we started this that the car 
would still exist, and still be so beautiful. Won-
derful, unbelievable! Well, in the last few years 
most of you probably have heard from me, so 
tonight I’m going to introduce Don Parkinson 
to you, but he is really known as “Parki”.

Before doing that, though, let me explain 
to you something that probably many of you 
are not quite familiar with. The question is 
“How does the car come alive? How is it de-

signed?”  There is a lot of mystery to it. Many 
people stop me on the street, or neighbors ask 
me things like “How come the car doesn’t 
have a V8 in it? How come this or that...” 
Well, let me tell you why not.

There are six, really, major phases to a 
program.

Somebody somewhere comes with an 
idea that there must be a new product. And 
they, the program planners, of which Parki 
belongs to, they are the guys who, really, put 
together data from the marketplace and try to 
make sense out of the car, and prepare mate-
rial that they can try to sell to the corporation: 
that this product is good for the company, is 
good for the Division, and that we must re-
ally design and release this car. (That is,) if 
they can convince the executives who don’t 
know how to design a car. That is really the 
trick. Then, once they do that, they come and 
say, “OK, now we’ve sold something!” to 
which I say, “What the hell did you sell?” 
And after a lot of discussions you find out 
what they have sold. And then you design 
the car, well, the first thing you do is Phase I, 
where Parki is involved. In Phase 2, you build 
it, because they come back with a budget. 
People don’t realize that we design a car to a 
budget, and with the facilities that exist, and 
not the way that entrepreneurs do, who sit 
down and design something with no limit to 
money. There is no such thing-there is very 
limited money; there is very limited facili-
ties. The (corporate accountants)--they have 

got sandpaper fingers and sandpaper butts. 
They (the development team) drive the car 
and they start measuring the car, and they 
figure out the characteristics of the vehicle. 
And it gets real sophisticated. But anyway, 
they start developing the vehicle, and in 
doing so they generate a lot of changes 
to the mechanical devices, and they get 
incorporated, and the car comes alive! But 
the spirit of the car comes in the develop-
ment, not in the static car. OK? And then 
we release the car obviously, and it takes 
a lot of effort, and a lot of pain to get the 
thing started, and there are other problems, 
which I will not get into. Anyway...in any 

event...but as I said, the start of it is really in 
marketing (to the corporation); without that 
start, nothing happens. So with that, I will 
turn it over to Parki, who can explain some 
of the back groups, and stories.

Parki: So, all those years you were babysit-
ting me, Hulki? First of all, let me thank you 
for the invitation. Claire and I have enjoyed 
Fieros; we had one of the very first Fieros in 
--1984, and we enjoyed an ‘88 GT until just 
recently. We gave it to our grandson, who 
will be driving next year. And he owes me 
all A’s and B’s, and then he can drive it. He’s 
here tonight. 

The cars out there-you know, when I was 
a young man-when Hulki and I were younger 
men, we never dreamed that we would see 
the kind of devotion, the kind of energy and 
the kind of love that we saw today-that you 
have for our vehicle. It’s unbelievable! Hulki, 
though, I have a question. You know, when I 
defined the car, and I was literally telling him 
what to do, or trying to tell him what to do, 
I wanted a performance version right out of 
the chute-and I wanted a V6 or a V8. And you 
told me, “Oh, I don’t think we can do that, 
Parki.” Hulki, these guys got a Cadillac V8 
in there! How did they do that? How come 
we couldn’t do that?
Hulki: Yeah, well, I’ll tell you why not. 
Parki: It’s probably the same answer that you 
told me 20 years ago.
Hulki: What we have to do-what we have to 

Hulki Aldikatcti at the Anniversary Banquet.
 Photo by Anthony Brown, member COFE
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figure out--we have to make a drawing first. 
If we cannot make a drawing, we cannot turn 
it over to the shop. These guys start with an 
engine in the car, and with a bunch of saws 
and welders in their hands, and they fit it.  
But basically, we don’t have the courage that 
these guys have!
Parki: Well, let me give you a little of back-
ground as to my involvement in the Fiero 
program. I was there at “ground zero”. It 
was kind of my idea to do a 2-place vehicle. 
But it was certainly not called “Fiero” then. 
It didn’t have a mid-engine configuration; 
it didn’t have an X-car rear suspension 
or a T-car front suspension, or any of that 
marvelous ingenuity and genius that Hulki 
drove into the vehicle, but what it was was a 
kernel of an idea that was really driven from 
a number of variables that Pontiac 
Motor Division was facing back 
in the fall of 1978. At that period 
of time, Pontiac sales were going 
in the dumpers. The image of the 
Division was not very strong; it had 
gone from a performance-oriented 
division to a-I don’t want to say 
“an old man’s car division”--but an 
older man’s car division. So as head 
of strategic planning for Pontiac, 
I was challenged by Bob Stempel, 
who was our boss, to continuously 
look for opportunities that might 
help the Division turn around, and 
we thought that a sporty 2-place or sporty 
small vehicle was one way that that might 
be accomplished-not only by internal needs 
but also by marketing needs. We saw a lot of 
our competitors such as Ford, Fiat and some 
of the other imports coming in, with Honda 
looming on the horizon with 2-passenger 
vehicles or small, sporty vehicles. The other 
half of the equation was being driven by fuel 
economy. At that time, as you all may recall-
or some of you may recall-the country was 
in the midst of an energy situation. General 
Motors was forced, really, because of that, to 
redesign its entire product lineup, and Hulki 
was involved with a lot of other vehicles 
that would help General Motors achieve 
fuel economy as well as the Fiero, but we 
thought in the Strategic Planning Group 
then that – in the back room of our planning 
conference room -in October, or actually late 
September – that if we had the opportunity to 
ever put in front of the Corporation an idea for 
a small, sporty car that would appeal to what 
we called the “New Values” group that was 
emerging in the country, it would be winner, 

not only for the Corporation but for Pontiac 
as well. So lo and behold the Future Product 
Conference pops its head up, and what that 
was was a symposium of the top 200 execu-
tives in a room about this size, with just about 
every executive that meant anything and who 
had any kind of decision-making power in 
the Company sitting in, and this little table 
right here (pointing to the table in front) had 
the top 10 or 12 guys, and each division was 
asked to come in and present their ideas for 
new products that would help CAF… (Cor-
porate Average Fuel Efficiency). So quickly 
my staff and I met and we felt that this was 
the opportunity to put on the table a 2-place 
vehicle. Now it didn’t come easy, because we 
argued about F-specials and J-specials and 
F-car derivatives and lots of other things, but 

we eventually settled on proposing a 2-place 
vehicle. And the way we did that, and how it 
related to fuel economy, was we kind of wrote 
down on a piece of paper that if we could get 
50 miles per gallon, Hulki, out of this vehicle, 
and if we could sell about 75,000 of those, 
that would be equal to the kind of investment 
that it would take for an all-new transmission 
module (plant) that would gain the same kind 
of CAF… improvement. Now, I don’t want 
to bore you with all that, but essentially that 
was why we decided to put this on the table. 
So we did!

Now you all know that this car died a 
hundred times-maybe a thousand times-and 
I had to revive it through presentations for a 
number of years, it seemed like. But this con-
cept-OK, it’s Halloween Day-it’s 1978, and 
there’s all the top guys, (including) my boss, 
(product planning manager) Courtney Jones 
at the time, a guy who didn’t know anything 
about product. Hulki didn’t think that I knew 
too much about product; this guy knew even 
less than I did, and he was the boss. So, he is 
giving the pitch, and before we can get to de-
fining what we really want to put on the table 

here and get their approval, the slide projector 
starts on fire! And in front of the executives 
our slide show melts down! But, really, in 
the end, it was an appropriate thing to have 
happen because we stopped right there ob-
viously, and (GM president) Pete Estes and 
(GM executive vice president) Jim McDonald 
and all the big guys back then told us, “Go 
back and restart your slides and come back 
at the end of the day and we’ll hear what you 
have to say.” As it turns out, that was the best 
thing to have happen, because at the end of 
the day, we had the floor to ourselves and we 
had 100% of their attention. We laid out the 
idea of a 2-place vehicle, and Pete Estes and 
Jim McDonald (slight pause) bought it. And 
they said, “Go do the car!” So, my staff and 
I were driving back to Pontiac from Lansing 

where the meeting was held. I 
felt like the marketing guy, the 
planning guy that was chasing 
the bus, and I caught it! And 
I didn’t know what the hell 
to do with it! They wanted 
me to do a 2-place vehicle. 
I didn’t know how the hell 
to do a 2-place vehicle that 
was supposed to do all of 
these things that it we put up 
there on the slides: 50 miles 
per gallon, gonna get 100,000 
units a year! So we got back 
to the Division and lo and be-

hold-out of the heavens-fell this guy here. I 
worked with Hulki to hold his hand and kind 
of define for him what the market wanted. 
But it was this guy here-the genius of this 
guy who, given the kind of parameters that 
I laid out and the kind of pricing targets, the 
kind of investment targets, the kind of fuel ef-
ficiency targets and the kind of timing targets, 
put this whole thing together. That’s just one 
story. Hulki, do you want to give a story? We 
have nothing planned here this evening; we 
are just bouncing back and forth. But that’s 
kind of where I fit in this whole thing. I kind 
of came up with the concept, but it sure as 
hell wasn’t called Fiero back then, but it was 
soon to become the P-Car. 
Hulki: Yeah, one comment-you never were 
so kind to me!
Parki: So hey, another story that I gotta tell 
you: “P-Car Parki”--that’s what they used to 
call me, “P-Car”. Get the connection? As the 
head of strategic planning for Pontiac, I got a 
call one day to go over to Fisher Body (a plant 
that finishes car bodies and then ships them 
to the main assembly plant) because nothing 
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moved in the Company if you didn’t have 
a letter designation behind it. So I traipsed 
over to Fisher Body and they said, “Hey, you 
gotta choose a letter for this if you’re gonna 
go forward to PPG and get concept approval 
and do all of that stuff and have a real car pro-
gram, you gotta get a letter on this thing.” So 
I said, “OK, what are the letters?” Well, they 
had a few letters, but they had “P” available.  
Hmmm...”P”-sounds good to me! So I told 
Hulki when I came back that it was really P 
for Pontiac, but really it was P for Parki.  
Hulki: OK, one quick sort of a short story 
about the car. PPG that we’re referring to 
is “Product Planning Group”. That’s really 
about 6 or 8 top dogs in the Corporation.
Parki: Yeah, it’s about 20 guys, about 10 of 
whom voted, so those were the guys that you 
had to grease. 
Hulki: But you have to understand 
many of them cannot even drive the 
car. So we built the first prototype. 
That was on a Thursday afternoon, 
the PPG was. So Wednesday night 
at 12 o’clock we are almost finished 
painting the car-we’ve got hot air 
blowing on it to dry it. At 8 o’clock 
we pull into the Tech Center; no sign 
of them yet. Finally, they show up to 
drive the car. There’s a little ride area 
for the executives, so we put the car 
over there, and they are driving, and we are 
sort of standing on the side to see what hap-
pens. Out of those 6 guys, 4 guys came and 
said, “This looks like an Italian car you got 
here. Where is your program?” We say, “This 
is the car, guys.” Then I realize that many of 
them-that was a stick shift, incidentally--I 
found out why they couldn’t drive: because 
they start their car in gear, with the starter. 
You should’ve seen the car jerk around! Then 
you realize that these guys don’t drive-and 
they have drivers. So, that was an interesting 
story. Of course, you can’t laugh to their face, 
but when you go the opposite way you laugh 
your butt off! 
Parki: OK, so after the Future Product 
Conference, we come back, Hulki gets on 
board, and soon, right next to my office, he 
has erected this place were he is building out 
of sticks and all kinds of weird materials this 
thing that none of us guys in planning really 
knew what it was, but it turned out to be the 
first seating buck (a model demonstrating 
the general overall size and shape of the car) 
that Hulki talked about. And he did that in 
record-breaking time. At the same time we 
were preparing to go forward to our “concept 

approval”. This would really give us--again 
this Product Policy Group set of gentlemen-it 
would really give us the opportunity to spend 
some money, we thought, and I wrote that 
pitch, and it was (Pontiac general manager) 
Bob Stempel who actually gave that presen-
tation that day, and it was the most eloquent 
dissertation on the need for this vehicle, for 
the need for a Fiero, P-Car at that time, and 
we thought that we would be given money. 
They said, “Go ahead; go ahead and do the 
car; go ahead and build one.” But we didn’t 
get any money, so how did you do this, Hulki? 
What did you learn that day?
Hulki: Well, let me tell you-let me tell you 
one of the secrets of the Corporation. It’s a 
big corporation, and obviously there’s a lot 
of money-but not to spend. It is just in a bank 

or somewhere. But--it turns out to be, cer-
tain individuals in the Corporation have got 
credibility with the shops outside of General 
Motors. You go outside and ask them to do a 
job; they’ll do it because they know they’ll 
get their money. Except the bookkeepers in 
General Motors--they don’t quite understand 
the concept, “How do you get anything done 
without a work order?” Well, it turns out to 
be that outside shops trust certain individuals 
but not the Corporation. So they’ll do a job, 
and you have to make the bookkeepers go and 
beg. One time, once I owed over 3 million 
dollars!  So I said...
Parki: Hulki had a lot of credibility!
Hulki: So I said to Jim, he is one of the finan-
cial gurus, “We have to pay these guys.” He 
said, “You know, there’s no way we can do 
that.” So, he goes downtown, and after about 
2 weeks he came back and said, “OK, I got 
it done. But I’ll tell you something-you do it 
once more, I gonna kill you because there is 
just no solution for this kind of behavior!” 
So since then, I have to find other ways to 
get the job done.
Parki: So on we went. Hulki built a fabulous 
seating model to, and it came time, as Hulki 

says, to influence some people so we could 
get some bucks, and get this program really 
rolling. So we decided to have a fairly sub-
stantial meeting where Hulki was going to 
show the seating model to the top boys like 
Pete Estes and just all the guys in the Cor-
poration. And we decided to do it at Design 
Staff (Pontiac’s section in charge of styling). 
We put the seating model there, and the clay 
(model), which Hulki had been working with 
(Pontiac chief designer) John Schinella and 
Ron Hill (head of GM’s Advanced Exteriors 
department). And we’re looking at this thing, 
and it’s about 10 minutes before the guys are 
supposed to show up and all of a sudden we 
start realizing-I don’t know anything about 
product, now-that there’s a part missing. 
And I’m going, “Oh my God, I think Hulki’s 

forgotten something!” So I talked 
to one of the guys that worked for 
him, I say “Hey Denny, there’s no 
parking brake in this car! Where’s 
the parking brake?” Hulki, do you 
want to explain how we forgot the 
parking brake, at least one time? 
You had it all worked out though, 
right? (pause) Hulki, had you even 
thought about the parking brake?
Hulki: Yes we did, but its being in 
the center, there was just no way we 
could make it work.  Actually, that 

was, getting it on the side, quite a develop-
ment program. We didn’t have a good hand 
brake for a while. But I had faith!
Parki: But as it turned out, the big guys came 
in, reviewed the car, loved it, and didn’t notice 
that there was no parking brake. And we were 
off to the races. At that point, a lot of very dif-
ficult work then really started. Hulki’s team 
started to put the vehicle together. And that 
first vehicle-the red car-I don’t know where 
that car is today, I’d love to know where it 
is-- was built and finished and we started to 
show it for real around the Corporation, and 
that’s where my work really started, because 
once we got approval, the car began to be-
come very controversial in the Company and 
just about everybody and their uncle was out 
to kill it, and did kill it at one time. And I had 
so many different presentations or renditions 
of presentations: I had one that I could take 
to the manufacturing guys, I had one that 
was financially derived, I had one that was 
styling-aimed at how the design was going to 
be, I had one that was from a manufacturing 
standpoint. So for anyone who raised a ques-
tion I had the answer. But I always had to go 
to Hulki. Hulki I know was holding my hand, 
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and trying to send me home (as though to 
say), “Get out of here, Parki!” But as a team, 
we did one heck of a job in terms of pushing 
the project through the Corporation. 

Unfortunately, I didn’t stay until the end 
of the program; I didn’t see the introduction 
of the car. The Company saw fit to send me 
off to do other things. I went to Korea, of all 
places, and I did a joint venture over there, so 
I missed the launch, the very important mar-
keting launch. But I was invited back for that; 
that was one big blast. The last thing that I 
did for the car, was during its very, very early 
launch phase, we got all of the press people on 
board, and it was my job to go to Washington, 
D.C. and to New York City and get all of the 
opinion leaders on board. And the way we 
did this-incredible-we were in a restaurant 
and hung a sheet, literally, up on the wall and 
I stood like I’m standing tonight and talked 
to slides with some of the biggest press and 
some of the biggest politicians in the country, 
talking about what this car could do for not 
only Pontiac but for the industry, and how 
the fuel efficiency could benefit the country 
in its entirety. So, that’s kind of where I kind 
of bowed out, and went on to Korea and did 
(slightly lowering his voice) LeMans. (groans 
of nausea from the audience). Don’t hold that 
against me! That was a bigger program than 
the car. There was a lot of strategic stuff that 
went on behind the scenes that that program 
was all about. Do you have anything else, 
Hulki, that you want to talk about? Maybe 
you can jog my memory, or maybe we’ll take 
some questions.
Hulki: The most important thing that you 
have to understand, in any corporation like 
General Motors, Ford, Chrysler, all those, 
without product planners you can’t get a 
program started, so it’s a very important 
component of the system. So for that, thanks, 
Parki! 
Parki: Thank you, Hulki!

He was the genius on this vehicle but 
our paths crossed again later in life, after 

my Korean escapades. I worked at Saturn, 
did the Saturn program. We brought Hulki 
in to actually get that car off the ground, so 
to speak-again another space frame, another 
plastic skinned car, right? 

OK, thank you very much. Do you want 
to ask us some questions? I think we’re open 
for that, right, Hulki? I think you’ll answer 
anything that’s reasonable? So, raise your 
hand.
Q: (About the source of the name)
Parki: There were a number of names were 
in contention. The sales guys wanted to call 
it “Sunfire”.   DMR or something like that 
was in contention. “Fiero” came from John 
Schinella, actually I believe it was either 
John Schinella or his wife, found the car, 
or found the car name at the very 11 1/2 -th 
hour. There was going to be a big meeting, 
and (Pontiac general manager) Bill Hoglund 
had told everybody, “We’re gonna name this 
car today, and nobody’s coming out of this 
room until this car’s named, and I want all 
you guys to come in here and give us ideas.” 
Well, we came in with ideas, and John piped 
up and said, “Well I think ‘Fiero’ might be 
pretty good. And it was!
Hulki: You know, the steering wheel has an 
emblem on it, too. It is a flying horse. The 
name of the car was “Pegasus”; we released 
the steering wheel, with the emblem on it. 
And this corporate politics brought the name 
“Fiero”. So, the only thing we could do was to 
print it on the car, and the car came out with 
a steering wheel having a Pegasus on it, and 
this is part of the big corporate politics.
Parki: “Pegasus”, we took that to market, and 
a lot of corporate executives didn’t like that 
name. We actually went out and did a lot of 
customer research, which I should probably 
talk about, in the development of the car, to 
give Hulki some feedback on his mid-engine 
layout with 4-wheel disk brakes, Enduraflex 
skins (dent-resistant polymer body panels) 
and all that kind of good stuff. Hulki went 
and did it anyway; he didn’t care what I was 

was “We’re not gonna do that.” So that’s the 
background on that. 
Hulki: You understand something else about 
the Corporation-the Corporation is like a fam-
ily, too. You know, when a grandchild is born, 
everybody wants to name the kid? Well, when 
the program was really teetering over whether 
it will start or not, everybody hides. But once 
they found out that the program is real, now 
everybody wants to name the damn thing! 

Q: (about what factor really caused the 
Fiero program cancellation)
Parki: I’m gonna let you take that one. 
There’s a number of reasons-I’m not sure of 
the exact reasons why the company did away 
with the vehicle-I believe there are a lot of 
business reasons, but I’m sure there was a 
lot of political reasons as well. Hulki may 
be closer to that.
Hulki: I have answered that question many 
times, and depending on the audience you 
can change the answers! Yeah, there are a 
couple of things that are undoubtedly the 
right reasons:

(1) GM never learned to design and 
build cars in low volumes. GM either builds 
250,000 cars a year or nothing.

(2) The Fiero plant was really efficient. 
It was set at 35,000--30,000 really, and over 
time 35,000 (vehicles) per shift. That’s really 
one tool set of production line. And the bud-
get was brought to it, so it worked all right. 
The plant had 800 people in it, and it was very 
profitable for the first two years. Then comes 
Corporate Reliability and Manufacturing and 
so on. They found out that this plant was not 
in line with the rest of the plants in terms of 
departments and manpower and controls. So 
they put controls in it, and it became 1200 
people suddenly. And if you take a 30,000 
volume car and put 1200 people on it (that 
you would have) for a 200,000 (vehicle) 
plant, your plant can’t stand it-suddenly your 
overhead goes to hell. And that’s what hap-
pened – that’s one reason. The profitability 
of the plant site started going down. 

(3) Then internally there was a lot of 
opinions, including the chairman at the 
time. So, they didn’t like the idea that we 
are, you see, Pontiac had a little bit of a 
character of being independent; they were 
mavericks-everybody was a little bit “not 
quite GM” type people, including Parki. So, 
they didn’t like that attitude, the Big Ruckus 
doesn’t like that kind of attitude, so we were 
not exactly the favorite sons over there. There 
are a lot of other political reasons, too, that 
we weren’t very privileged to. But somehow 

saying. It turns out 
he did exactly what 
the market was want-
ing. But customers 
struggled with “Pega-
sus”-didn’t know 
how to pronounce 
it, couldn’t spell it, 
couldn’t pronounce 
it. So, once that kind 
of data got into Bill 
Hoglund’s hands, it Jeff Ramberg’s Pace car
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the program. We knew that this car was go-
ing to be a hit. Hulki built a little fiberglass 
replica for me to go out and go around the 
country. We went to 7 or 8 cities, showing the 
vehicle along with the seating buck, and the 
feedback was phenomenal! This car was an 
instant hit; people loved it, especially ladies. 
We knew that it was going to be a hit right 
out of the chute. 

Q: What does “Fiero” actually mean?
Parki: It means “proud”, I believe. “Proud” 
or “proud one”, or something like that. I’d 
have to go back in the archives, but I think 
that’s what it means.
Hulki: If I understand it, it’s Italian all right, 
but it’s one of the romantic side languages, 
from the romantic side of the language. It 
is the poetic language rather than the street 
language. “Fiero” comes from there, I un-
derstand. 

Q: (about future improvements to fuel ef-
ficiency)
Hulki: Well, right now, you hear a lot about 
the hydrogen engine and so on. Probably 
the next wave of fuel economy will come 
from more efficient engines, rather than the 
product line. The product line is going to 
show up, especially in the market that we 
have: if people want something, they’ll get it. 
Because if you don’t, people who are over in 
this country, they don’t buy the product that 
you release. It is not enough that you think 
the product is good. If the people don’t think 
it’s good, they don’t buy it-regardless if it’s 
fuel efficient or not. But the fuel economy 
that the government is pushing-and all of us 
are of course pushing-comes from efficien-
cies. And hydrogen engines or compound 
(hybrid) engines are probably the right thing 
to do. The Toyota and Honda vehicles with 
the compound engine are really outstanding. 
I am retired about 5 years now, but a couple 

years before I retired, I worked on several of 
those programs. I don’t know what the status 
is right now, but I am sure they are much more 
advanced at this point in time. But we’ll have 
that kind of engines. 
Parki: I retired about a year ago, but I can 
tell you that the corporation is very cognizant 
of the energy situation, and very astute politi-
cally in terms of how they’re gonna do that, 
and how they’re gonna meet the objectives.
Q: (about a hot Fiero prototype and whether 
Corvette was responsible for killing Fiero)
Parki: We...we always had a GT. You know, 
Hulki will admit, even in the early days, I 
was always pushing for a performance variant 
that got dropped out of the program because 
we sold this thing (to management) as a 
sports commuter. But we always wanted to 
do a performance variant, and I was pushing 
for that. Now Hulki may have gone a little 
overboard. You may want to speak to that-
you had a couple of little prototypes running 
around.
Hulki: Yes, the original car was a V8. 
The Corporation had an aluminum V8. 
We almost tooled that. That was a real 
outstanding engine. And with a turbo, a 
water-cooled turbo in it, it was very fast. It 
is true, we had this installation and we...we 
blew the doors off a Corvette! (pause for 
victory whoops from audience) The only 
problem is we got caught doing that! We 
were at the Proving Ground-there’s an 
east-and-west straightaway, and we were 
uh, rrr...(sounding a little embarrassed)... 
racing with it. Somebody took pictures and 
sent them downtown, so we got a little rep-
rimand for that. 

Yes, there is no question that Marketing 
came very strongly with recommendations 
“Get this engine faster” and so on. They 
(accountants?) told us that not only is 

there fuel economy, but also there was an 
engine capacity issue: “Look, here is an 
engine plant that has got excess capacity, 
that will cost you nothing. But if you want 
a V8 engine, then it is going to cost you 
money, which you don’t have the budget 
for. Which one do you want?” We said 
we want the car, so we did the 4-cylinder.  
These are some of the realities of the big 
corporation: tradeoffs.

Q: (a question about the possibility of bring-
ing back the Fiero)
Hulki: I appreciate your enthusiasm, but I 
really doubt if we can rebuild – all of the 
tools are right now destroyed – melted down 
– to liquid iron probably. So it’s not avail-
able. I’m sure that there will be other cars 
that the market will demand a 2-passenger or 
3-passenger or whatever it is. Corporations 
will react to it, because they are looking for 
different products to sell. We cannot just 
build 4-doors forever and expect to stay in 
business. 
Parki: Some of the... there’s a new SSR 
coming out from Chevy this year. It’s a little 
2-passenger sport truck, sport coupe, high 
performance truck. The Company is always 
looking at niche vehicles, and things that they 
can make for the individual niche markets. 

Q: Was the Lotus involved at all in terms 
of the looks, or either the Formula suspen-
sion?
Parki:  Hulki, did you have Lotus on 
board?
Hulki: No, I didn’t have Lotus. I went to 
England for other reasons. But I’ll tell you 
why I went there. They said, “Lotus has a 
great paint job-you better go find out about 
it.” So, I went to London. They flew me into 
Lotus. People who don’t know where Lotus 
is, it is in the middle of farmland, and it’s a 

Eric Schneck behind the wheel of Paul Hosler’s Fiero

the GM chairman killed it. So, we have to find the right guy who 
really signed the papers to kill the Fiero, but we cannot find him. He 
is hiding or something.
Parki: He’s long gone. No, but the Corporation did recognize, I’d 
say, the spirit that drove the vehicle. For whatever reasons, most of 
the people that worked on Fiero ended up in fairly high positions 
within the Company-ended up doing a lot of very, what I would say, 
significant jobs for the Company, as well as developing very, very 
good cars that went forward. Just look at the executives that were at 
Pontiac-most of them ended up running the Company, or practically 
running the Company. So it was recognized that it was a highly tal-
ented, integrated, well-oiled team that had a lot of esprit de corps. It 
was a helluva thing to be a part of, and work on.

You know, it reminds me of your passion for the vehicle, and 
your love for tinkering with your cars reminds me of some of the 
same passion that I saw in some of the research that we did early on 
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Spitfire hanger that’s a plant.  There is no 
road to it; you fly in. And they were welding 
the frame. I said, “This is some picture! How 
do you keep this rig together?” And he says, 
“Oh, over there is a farmer; he is very good.” 
He says, “After he plows it, he’ll come and 
you watch him; he won’t disturb anything. 
He’s a wonderful guy.”  “OK, fine”, I say. 
“But I really came here for the paint job.” 
So we go. The paint job shop is smaller than 
this place, a little rail, a little booth, and there 
are a couple of guys out there with sandpaper 
in their hands, wet sanders. And the car is 
going and they are sanding, and it’s still not 
coming out right, and they are sealing. And 
I said, “What’s going on here?” And they 
said, “We keep sanding this until the thing is 
good.” And so I came back and I said, “How 
do they paint it?” And they said, “They paint 
it until it is good.” We are trying to get the 
“first time good”. So, Lotus is an interesting 
car, but it is really a back alley shop. It is not 
a technology that you go and build 200,000 
cars. It is a single individual car that is great-
but so are your cars over there, too, with the 
Cadillac engine in it! 

Q (unintelligible):
Hulki: OK, let me quickly answer that. 
Number one, we did not design a commuter 
car. We designed a sports car that is capable 
of handling unlimited amount of power. And 
the reason is very simple. You see, there are 
three configurations for the chassis: one is 
the front engine/rear drive, front engine/front 
drive, and rear engine...but rear engine comes 
in two flavors: one is like Porsche, with the 
engine in the rear, behind the axle, and the 
other the engine is in front, which is like For-
mula 1 cars. When you go there-which Fiero 
is, from there on, regardless of the size of the 
vehicle, if you increase the power, all you 
have to do is put more tire to it. Bigger tire 
and bigger engine and bigger tire, and so its 

have to do is put a big tire in. And the way 
we got there – 51 mpg exactly – was with a 
4-cylinder engine and a wide ratio (transmis-
sion), which was a real dog to drive, but you 
could get 51 miles per gallon, you see? So 
really the car was a platform to make it hot, 
but we introduce it as a commuter.
Parki: Remember, the whole idea was to 
get the car sold, and the way to do that was 
“sporty commuter, cute little car.” But none 
of us ever believed we would not go forward 
without a performance variant – that was in 
our blood from Day One.

Q: Did the Fiat X1/9 have an influence on 
the design of the Fiero?
Parki: Did the X1/9 have any influence on 
the design? We had X1/9’s all over the place, 
didn’t we, Hulki?
Hulki: Only in terms of size. But that son-
of-a-gun was a real difficult car to drive. As a 
matter of fact, we had one and Stempel-(Bob) 

Larry Wheeler and Spooky

Stempel-he was (at that time) the general 
manager (for Pontiac). I don’t know if you 
ever met him, but he is a real big guy. He is 
built like a farmer-with big legs and butt. A 
real great guy, but that is the way he is built. 
And we are driving this thing at the Proving 
Ground. He couldn’t get out of the car. He 
got locked between the steering wheel and 
the pedals. This is true. And he said, “Hulki, 
I’ll never get out of this; it’s designed for 
Italian gigolos!”
Parki: OK, one more, and we’ll get out of 
here.

Q: As far as safety goes, are they still rated 
high?
Parki: Safety? 
Q: Uh huh, in a crash?
Parki: I think so. It’s very good, right?
Hulki: Actually, the car was the only car at 
the time – still is – in the Corporation-that 
passes all the barrier loads (crash tests) with-
out an airbag. There is good data on it; you 
can check to see that it’s a fact.

And with that, that was it. We moved on to 
the awards ceremony. But it was a night 
to remember!

I would like to thank Eric Schneck and 
CFOGi for kindly granting permission to 
reproduce the transcript of Hulki’s and 
Parki’s remarks.

Your editors also want to thank Jeff for 
taking the time to edit this speech for print 
so that all, whether they were at the banquet 
or not, could read and enjoy Hulki’s and 
Parki’s remarks.

speed is unlim-
ited. Whereas, 
if you have 
front engine/rear 
drive, you spin 
out, you see. So 
the car was really 
designed to be a 
potentially high 
performance 
vehicle. That is 
why you can put 
a Cadillac V8 or 
other some hot 
rods in-all you 
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Three days to prove ourselves. Three 
days that would make or break us as a car 
club. That’s what we had - three whole 
days. Would Hulki be there to speak at 
our banquet? Would GM really bring out 
the 89/90 prototype? Would we really get 
150 cars like we had promised everyone? 
Could we - a relatively new car club - host 

Directors so that 
each had a specific 
duty. George Ryan 
was assigned to han-
dle all of Thursday’s 
activities, since he 

would be popular, but we wanted some-
thing for everyone. We also knew that 
people would be coming in at different 
times for the weekend, so we had to vary 
each day. What no one realized was that we 
had too much planned. I think we planned 
more for activities than we did for eating 
and sleeping! By the time it was all said 
and done, Friday’s events packed the en-
tire day. I had planned an early “Director’s 
Breakfast” for those that wanted to meet 
the CFOGi board. After that were 2 Tech 
Sessions. Following the Tech Sessions was 
3 full hours of drag racing, then a break for 
dinner, ending the night with mini-golf, go-
karts, and rock wall climbing at the local 
sports complex. Everything was in place. 
It was time to spread the word.

I don’t think I realized what we had cre-
ated until I started to talk to people about 
the event. As you spoke, their eyes would 
fall to the ground and they would be off 
in another land. But just mention the right 
phrase and they were back again, staring 
you in the eye with jaw wide open. What 
catch phrase had this mystical power? 
“Prototypes”. The very first car we had 
locked in was the Indy 500 Pace Car, and 
surprisingly enough it was also one of the 
simplest ones to get. How simple? We just 
called the museum and asked if we could 
have the car. Seriously! The museum said 
“Okay, but we’ll deliver it in our private 
hauler.” It doesn’t get any better than 
that. Next was the ‘89/90, and on it went. 
“3 prototypes!” went out the cry. Direc-
tors brought the news to their region and 
members sucked it up like kids on Christ-
mas morning. “5 prototypes!!” WOW, 
is it true? No, it can’t be. People started 
talking amongst themselves. This CFOGi 
group may just be onto something here. “7 
- count ‘em - 7 prototypes!!!” Yes folks, 
the excitement was gathering speed here. 
Then the word came down: 9 prototypes 
in total would be shown. Suddenly when 
you talked to people their eyes would lift 
towards the heavens as if angels themselves 
had delivered these cars.  

To be continued

Inside CFOGi/MFC’s 
“The 20th Anniversary of The Fiero” Event

Submitted by:  Eric Schneck

what may pos-
sibly turn out 
to be the big-
gest Fiero show 
ever? Would all 
of our planning 
be in vain? 3 days. Would everything go off 
as planned? Were the tracks rented? Were 
shirts made? Was the hotel ready? Were the 
judges hired? Were we ready?

3 days doesn’t sound like a lot of time, 
but trust me - a LOT can go wrong in 3 days. 
You would be surprised at how much nail 
biting went on behind the scenes. The 20th 
Anniversary Event wasn’t the brainchild 
of one person but rather the demon spawn 
of many. This “monster”, if you will, took 
over a year of solid planning. Now when 
I say a year, I mean just that - 365 days, 
non-stop. We (CFOGi) woke, ate, talked, 
drank, slept and dreamed about this event 
for an entire year. This is a quick look into 
the Event, as seen from the inside.

A year before the event CFOGi was 
the “new kid on the block”, and everyone 
looked to us as an alternate to the other 
national Fiero club, which seemed to be 
running aground. We had already gotten a 
few successful regional events under our 
belts and were discussing the possibility 
of a national event. Right about that time 
FOCOA canceled their national event and 
members turned to CFOGi for help. We 
knew we had a challenge ahead of us, 
and we were relatively sure that we could 
pull off some kind of show somewhere. 
We just needed a place. Someone sug-
gested Michigan since that was where the 
Fiero was born and everyone agreed that 
this would be perfect. We accepted the 
challenge head on. Needing a “man on 
the ground”, we contacted the Michigan 
Fiero Club to ally with us for assistance. 

It was decided that this would be a 3 day 
event, with a track day, drag racing, and 
car show all rolled into one large event. 
The groundwork was laid.

The easy part was over. Just announce 
that we are having a show and the people 
will come, right? Wrong. Due to the size 
of the event, we had to split it up between 

was the specialist when it came to road 
racing. I was assigned Friday’s activities 
mainly because it was the day assigned for 
drag racing. Robert Holtz of MFC took on 
Saturday. Now while you see 3 names 
listed here, there were many - and I mean 
MANY others that helped out in so many 
ways that to begin to list them all would 
not do them justice (and most certainly I 
would forget someone!). George set about 
securing Waterford Hills, and I began look-
ing for a drag strip. My first choice was 
obviously the closest track, located a mere 
15 minutes away from the host hotel. Being 
the dead of winter, they weren’t open and 
did not return any of my calls or emails, 
so I was forced to look for another track. 
Milan Dragway was the next closest track, 
and as the locals told me, it was in MUCH 
better shape than the first track. I was on 
the phone as fast as I could be and getting 
our dates locked in. That was the easy part. 
Trying to figure out what their 2003 rates 
would be (because they weren’t published 
and no one knew them) was another story. 
Add to this headache that the track is rented 
not only on an hourly basis but also on a per 
car basis! So how do you quote an entry fee 
when the price goes up the more cars you 
have, and you don’t have any clue as to how 
many are actually coming? You guess. And 
you hope that you are right! Plus you set a 
“break even” point where you know you’ve 
at least paid for the track. 3 hours in rental 
is a lot of money! But that was just part of 
my planning responsibilities. 

We knew that Waterford and Milan 



Page 14                                                                                                             February 2004

Submitted by Gwen Randolph
Plans had been made to go to the 20th.  The hotel reservations 

were made and Phil’s yellow SC3800 was registered.  Every-
thing was going nicely until the engine blew up.  Because of 
that, my T-top was activated. Thank goodness for back-up cars.  
We were going to the 20th with or without a Fiero.  All I can 
say about the 20th Anniversary show is, “Wow!”  Many thanks 
go to CFOGi and the Michigan Fiero Club for a great job in 
planning the 20th.  

A highlight was Hulki and Parki so graciously giving out their 
autographs.  Their names are prominently displayed on t-shirts, 
car parts and trophies (I know I have a Hulki autograph) all over 
the U. S. and Canada.   Also, Phil was given a nice compliment 
by one of the judges, which was meant for all the cars at the 
show.  The judges apparently were very impressed with how the 
Fiero community presents their cars.  I have to agree because 
it was amazing to see so many beautiful Fieros.  It was evident 
that Fiero owners really care about their cars.  

Sunday arrived and it was time to go home.  A funny thing 
happened as we drove up to a tollbooth going into Canada. The 
agent gave the car and us a really weird look (you really don’t 
want guards at border crossings giving you weird looks) and after 
what seemed like forever asked, “didn’t you just drive through 
here a few minutes ago?”  The poor guy must have thought he 
was caught up in something like the movie “Groundhog Day.”  
Little did he know what he had in store as Canadians and Ameri-
cans using Canada as a shortcut to New England, returned to 
their homes.

Gwen Randolph’s 88 T-top 

Separated at birth - Fiero Factory’s Ed Parks and his twinSeparated at birth - Phil Randolph and Jim Gilbert

Submitted by Jaime Garman
I have to say that the 20th Anniversary Show was by far the 

best I have ever been to.  And not just because of the 300+ Fieros 
that were there.  Meeting so many new people and being able to 
finally match faces with Pennock’s Forum user names or with cars 
was great.  

Although it would’ve been nice to have a Fiero of my own 
participating in the show, I was glad that I was there without one.  
I was able to sleep later in the morning than everyone else and not 
have to head outside at the crack of dawn to clean.  I spent plenty 
of time checking out the Fieros and talking to people, but I was also 
able to relax and spend some quality time by the pool.  

Hearing Hulki and Parki speak at the banquet was the experi-
ence of a lifetime.  The entire weekend was one that I’ll never 
forget, and I would like to thank Rob Williams for giving me the 
opportunity to be there.
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Brian Ream - waiting for the green light

Blue Demon on the track

A. C. Dobson and his Pace car

Beth Maclachlan and Jaime Garman

Submitted by Beth Maclachlan
My memories of the 20th Anniversary are of friends old 

and new, Fieros and a whole lot of fun.  We left from Ver-
mont Wednesday morning with Eric behind the wheel.  He 
drove from Vermont to Michigan, via Canada, towing the 
ProStreet...it was a very long trip, but we had a lot of fun and 
folks stopped us everywhere to ask questions about the car.  
We finally rolled into the parking lot of the hotel around 12:
15 a.m. Thursday morning.  Can you believe it - the place was 
packed with Fieros and Fiero folks.  It was like a dream.  

So much to do, so many Fieros to see and folks to meet 
and meet up with.  What an amazing time!  Oh, did I mention 
John Lithgow?  Yep, he was there too.  CFOGi did a wonder-
ful job - Kudos to them for their involvement. 

Highlights include getting to ride along on a pace lap 
at Waterford (The video I shot of that ride is online at 
www.boomtastic.com/cfogi along with some of the over 
600 pictures I took during the weekend), seeing John Lith-
gow, hanging out with all my Fiero friends, all those Fieros 
in one place, seeing Hulki walking the lot and signaling Eric 
to have his car signed, but better than that was the look on 
Eric’s face when Hulki did just that and then complimented 
him on the ProStreet, getting my owners manual signed by 
Hulki and the success of the Milan Drags - WOW!  Having 
the ProStreet at its first show was a dream come true.  All 
those Fieros!  All those Fiero folks!  Did I mention all the 
Fieros?  The banquet was nice too, hearing Hulki and Parki 
tell stories about how the Fiero got it’s start and why it got 
its finish.  It was sad to see it all end and even sadder to say 
good bye to all our friends. 

When the weekend finally came to an end it was Lou Dias 
and his girlfriend (who had just arrived - a little late), Bob 
Williams, Jaime Garmen, Eric and myself on a quest to see 
Niagara Falls (as we were going back through Canada) and 
also to get some Krispy Kremes on our way home to New Eng-
land.  We found the Falls - boy were they amazing and when 
we finally made it back to the US we got our Krispy Kremes!  
This is where we all went our separate ways.    We finally 
made it home by early afternoon with some great mementos 
and enough memories to last a lifetime.  What a trip! Thank 
you to all who made that trip a once in a lifetime event!
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TURBO GT: GM toyed with the idea of building a turbo Fiero. The intercooler was housed 
in the rear spoiler with flexible tubes that ran the air into the engine, a 2.8 V6.

THE ORIGINAL PACE CAR: There were 3 Pace Cars built for the 1984 Indy 500. All 
were identical except this one which had special fittings for the CBS camera which was 
installed in the trunk with the camera lens pointing through a cut out in the right tail 
lamp lens. This car was on loan from the Indy Pace Car Museum.

HUFFAKER RACER: This is one of several cars that Joe Huffaker built for IMSA Camel GTU 
racing. This car was driven by Bob Earl and had wins in Miami, Road Atlanta, Mid-Ohio, 
and Portland. It was seen by millions in print advertisements as “Earl’s Pearl”.

HOT ROD MAGAZINE’S PROJECT FIERO: This car was originally built with a 273 hp 
Super Duty 4 cylinder engine. It now has a stock 2.8 V6. It is also the first documented 
use of the name “Formula” on a Fiero.

THE LAST FIERO: This red ‘88 GT is the last Fiero ever built. The final 2 cars, both 
matching fully loaded red GT’s, were raffled off to factory workers. Each was signed 
by the workers as it passed through the factory during its build. This car was won and 
still owned by Mike Kelley.

THE PPG PACE CAR: PPG created and used these cars for various events such as 
races, and in this case their “Precision Driving Team”. These cars were notchbacks with 
special rear body treatment, which makes them the first real fastbacks (note the coupe 
tail lamps). Special front nose work was also installed.

Unless otherwise specified, pictures 
are by Eric Schneck and Beth 
Maclachlan. Captions by Eric.

Photo by Gwen Randolph
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The
MAFOA toolbox

by Bob Schlag

The MAFOA toolbox now consists of a Brake Repair Kit, an Engine 
Hanger, a Rivet Tool, a Steering Wheel Puller, a lock plate remover, 
a Suspension Bushing Removal and Installation Tool, and a Scan 
Tool. All tools include operating manuals.

We also now have a Cruise Control Tester, donated by Bob 
Nielsen.

The most recent addition is a dolly, with wheels, to support a 
Fiero frame while the cradle is removed. This was donated by Paul 
Stevens.

Loan policy states that the member sends us a deposit for the 
value of the tool. We will hold the check until the tool is returned. The 
member is responsible for paying any postage for shipping.

Contact MAFOA for details and availability of tools, as well as 
suggestions for additional tools.

FIEROS FOR SALE
88 FIERO GT

black, gray cloth interior, CD player, 58k miles, 
2nd owner (only driven 5k miles since pur-
chased 4 years ago), never seen snow or salt 
(Carolina car), only seen rain 4 times, garage 
kept, almost flawless paint and interior condi-
tion.  No kids/ joy rides please.  Many pictures 
at your request.  Selling to make room for the 
wife’s new car in garage.  $6300 OBO.  call/ 
email Roger Ewart (704) 483-1100. Charlotte, 
NC. rogerewart@earthlink.net. (01-10-04) 

86 FIERO GT
red, rare subwoofer equipped stereo, body 
and interior VGC, 115k miles, engine not 
running,  $950 OBO. (301) 372-6541. 
fennelltech@yahoo.com. (01-10-04) 

87 FIERO GT
black, AT, gray cloth interior, 166k miles, located 
in San Jose, CA, $750. (408)420-6004. Steve 
at Fordcom50@aol.com. (01-10-04) 
 

84 INDY FIERO
4-speed. 4-cyl, pwr windows/locks/mirrors, 
A/C, sunroof (doesn’t leak, but used to a little), 
interior in good shape, sound proofed, still has 
“good” stock tape deck with eq., original leather 
arm rests, stock wheels in good shape but tires 
are junk. Overall in mixed shape.  Bought car 
about 8 years ago with intent of full restoration 
but have since lost interest.  Interior in good 
shape, needs nothing except the proper shift 
knob. Driver seat is typical but passenger is 
VG. Paint in rough shape but salvageable. Car 
hasn’t been run for 2.5 years, ran good then. 
Parts included are: 2 primary gauge clusters, 1 
center console, 1 dashboard, 2 correct headlight 
assemblies, a full set of front control arms, good 
brake rotors and calipers, some new pads, some 
tail lights, at least one extra sunroof glass, a ton 
of misc. interior panels, center radio console(s), 
and shift console(s).  Located in Templeton, MA, 
asking $1000 for the car and accessories.  Will 
consider trade/partial trade for certain Jeep 
vehicles.  Some delivery MAY be available.  
Email at morganis@juno.com or (978) 632-
6321. (01-06-04) 

88 FIERO GT
maroon, only 20k miles from original owner, 
full documentation & lots of pictures at website: 
http://24.95.159.70/fiero. (11-28-03) 

CLASSIFIED ADVERTISING
 88 FIERO GT

red, gray leather interior, sunroof, tinted glass, 
recent tires, newer complete exhaust and 
clutch, air, power windows & trunk, new paint 
with 137,000 kms (about 80k miles), owned for 
past 12 years and have always taken good care 
of it. Southwest Ontario, Canada. $6500.00 Ca-
nadian.  Please respond to sscott@cogeco.ca. 
(01-06-04) 

88 FIERO GT
white, 72k original miles, v6, 5 speed, a/c, p/w, 
p/dl, tilt, cruise, p/mirrors, am/fm/CD player, 
all original, excellent condition, $6500.00 firm. 
askins@cybertrails.com. (11-28-03) 

88 FIERO FORMULA 
red, original owner, 5 speed, 32k miles, always 
kept in clean condition and garaged, never 
seen salt or left in sun, always used Mobil 
1, never had any trouble,  always responsibly 
driven, recently replaced original tires with the 
same correct tires, sun roof, cruise control, 
air, AM/FM tape, lamp group, tinted glass, tilt 
steering, great original car. Asking $7900, ne-
gotiable! Columbus, New Jersey. Email: mailto:
bdeflece@comcast.net or call (609) 291-195. 
(12-22-03) 

 84 FIERO 2M4
red, 34k miles, purchased from the original 
owner a little over 2 years ago with 29k miles, 
has 4 options: WS6, performance axel ratio, 
Sunroof and AM/FM Stereo (I have the original 
dealer invoice).  Asking $2,200, but will take 
$2,000. This price is for  CAR ONLY. Please 
read below info about v-8 parts package. For 
pictures go to http://www.mastercam.com/
temp/fiero.zip.  V8 conversion parts list: fully 
prepped cradle, POR-15’d with poly bushings, 
all 6 control arms from an 86 that have the 
bushings removed and are ready for Por 15, 
complete Prothane poly bushing kit, rear lower 
ball joints, MY8 4 speed tranny (3:23 ratio), new 
clutch, modified flywheel, Bubba Joe mounts 
with poly mounts, 88 4.5 TBI motor, extra set 
of 4.5 TBI heads and intake, 2 distributors: 
1 manual Advance & 1 Electronic Advance, 
PFI intake, ECM and harness, carburetor for 
“non-ECM” setup, 2nd complete 84 rear wir-
ing harness, many other little pieces and parts. 
$750 without car, $500 with car. Email or call 
with questions. Steve - steven.falusi@snet.net 
(860)874-1277. (12-08-03) 
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CLASSIFIED ADVERTISING
87 FIERO

blue, 4-cylinder, excellent condition, 122k 
original miles, automatic, CD-player, many 
new extras, including shocks, and viper blue 
metal-flake paint job. Contact Tierney. $2700 
o.b.o. t_ran22@hotmail.com. (217)398-2428. 
(11-26-03) 

88 FIERO GT
red, 18k orig. miles, 2.8L,V6, 5 spd., sun roof, 
gray interior. email : rbashore@readingelectric
.com for details & photos. (11-22-03) 

86 FIERO GT 
red, 5-spd, tan interior, no sunroof, headliner 
great, wing, honeycomb wheels, 61328 miles, 
no body damage, paint fading roof, hood and 
fenders, nose, great daily driver, can repaint to 
be supper car, $2995. Wayne’s World of Fieros, 
Allentown Pa. war51@rcn.com. (610)797-0521. 
(11-09-03)

84 INDY
4-cyl, 4spd,new clutch,2nd engine 71k on car 
58k on engine, full power, wind, all badges, no 
decals on doors, a/c very good condition interior 
and body, $4500. Wayne’s World of Fieros, Al-
lentown Pa. war51@rcn.com. (610)797-0521. 
(11-09-03)

86 SE 
mustang maroon  (repainted 2 yrs ago), 4spd, 
some dings, power windows and doors, cruise, 
delay, a/c am/fm 2nd engine rebuilt with 10k,  
81392 on car, new tires, alloy wheels,$2895. 
Wayne’s World of Fieros, Allentown Pa. 
war51@rcn.com. (610)797-0521. (11-09-03)

86 FIERO
4cyl, automatic, needs rod bearing, engine 
out for repair as is or fixed, no sunroof, new 
headliner, tilt, delay, a/c am/fm paint faded, no 
body damage, price ?? cheap or fixed? Wayne’s 
World of Fieros, Allentown Pa. war51@rcn.com. 
(610)797-0521. (11-09-03)

88 FIERO FORMULA
red, 5 speed, 55K original miles, clean Carfax 
report, meticulously maintained and replaced 
many parts including water pump, alterna-
tor, dew wipes, clutch, etc., uses no oil, runs 
and handles like new, tires are new Hoosiers, 
AC converted, Florida car, no rust anywhere. 
Priced for quick sale at $4150. Located in Ven-
ice, Florida. (941)412-0373. j-loza@umn.edu. 
(11-09-03) 

87 FIERO GT
36k original miles, Getrag/Muncie 5-speed, PW, 
PL, PM, PT, tilt, cruise, delay wipers, rear defrost, 
AM/FM stereo cass with equalizer & subwoofer 
option, rear spoiler, was one owner car most of 
its life and dealer serviced with receipts back 
to 1987, has additional documentation, manu-
als, and window sticker, owner serviced (auto 
technician, 20 yrs), always garage kept and 
never driven in bad weather, undercarriage is 
clean, looks, runs, feels, and drives like a 2002 
vehicle with 12k miles. Everything excellent 
and works as it should, mostly stock/original 
with a few modifications to improve function & 
appearance, was never raced or abused.  Email 
for more details on care and modifications.  
$8500, located in Pittsburgh, PA. Contact: 
Skybax@Earthlink.net. (11-09-03) 

 84 FIERO
Red with light gray interior, sunroof, original 
wheels, 4 cyl., 4 speed, original owner’s manual 
with original window sticker, needs some work, 
$1,000 OBO. Call John @ 1-888-882-1940  
Ext.312. Email: johnc@ahfonline.com. (10-
20-03) 

 86 FIERO COUPE
racecar, full custom cage, not built from a kit, 
NASCAR style door bars and a “Petty” bar, no 
rear bars to the strut towers, have all padding 
needed, urethane bushings in the cradle and 
bushings for the A-arms included (can’t remem-
ber if they are for the front or rear), removable 
steering wheel, electrical cut off; no engine, 
trans, brake, or calipers/rotors, switched from 
sunroof to solid roof, new windshield, right 
now has 86 coupe nose but will include an 87 
nose and extra notchback clip, interior gutted 
to IT rules, car only needs mechanicals. ask-
ing $2000 for the car, will include new Kirkey 
layback aluminum seat for another $100 if you 
want it and can fit in it. racincouple@webtv.net. 
http://members.tripod.com/~thestickman/
SnTsFieros.html. (2-28-03)

FIERO PARTS FOR SALE
REAR DECK LID AND MORE 

Rear deck lid from 1986 coupe.  Good shape 
with some minor scratches.  Red. No luggage 
rack or wing.  $75 not including shipping.  Lo-
cated in NH. Possible pick up or meet you part 
way.  Also have matching front hood.  I can also 
send photos.  Lots of other stuff, e-mail me for 
list.  Call Matt at (603)679-5738 or e-mail at 
me.turner@rcn.com. (01-06-04) 

SUPERCHARGED 3800 V6 AND GETRAG 
TRANSMISSION 

I have a nearly brand new supercharged 3800 
V6 for sale. The engine is 1998 with less than 
3K miles. It comes with the fuel computer. The 
price is $2400, the buyer pays shipping.  I 
also have a Getrag 5speed that mates with the 
3800 for $500.00.  If interested e-mail me at 
michaelchu@bellsouth.net or phone (770)513-
4779. (11-19-03) 

ASSORTED PARTS 
I have the following parts available:  86 GT rear 
louvered heat panels, front hood vents, rear win-
dow louvers for coupe, 88 Formula front sus-
pension coil springs, front nose bra for coupe.  
Contact Sayrebrick@aol.com. (11-09-03) 
American Racing Wheels w/ Tires 
Set of 4 American Racing wheels 15”. Tires are 
as Follows:  (2) Falken Ziex ZE-502 205/60/R15, 
(2) Pirelli HP 215/60/R15.  Tires are mounted 
and balanced.  Asking $325.00. I also have a 
2.8 short block with heads that I would like to 
list also $125.00 The block needs to be cleaned 
Appears to be in good condition and was re-
moved from Fiero for engine swap.  Phone days 
(570)888-9626 or 1-800-297-8942, evenings 
(570)888-1135, email tweaver@stny.rr.com or 
weaverins@stny.rr.com.  (10-20-03) 

IRM SPOILER 
I have a brand new primed IRM spoiler sitting 
in my back room that I need to pass to a Fiero 
buff. I have already sold the 88 formula that it 
is pictured on. The spoiler was never mounted. 
It is a fully functional aerodynamic spoiler for 
racing (unlike the stock one). It is too big to 
ship the usual carriers so I will deliver it to 
within a reasonable radius of Washington 
DC. I’m thinking I can go as far as Philly or 
Richmond. I don’t think IRM makes these any-
more so first $200 gets it. Tim (301) 474-4419 
harmsway@mindspring.com. (9-28-03) 

TAIL LIGHT LENSES FOR FASTBACK GT
Brand new GM in boxes. RH (tiac) $175 
plus shipping. LH (pon) only 1 left $200 
plus shipping. Contact John, email 
cabinettec2000@yahoo.com

MIRROR CONTROL REPAIR PLATE
Reinforcement backing plate repairs broken-out 
remote control bezel on driver’s door mirror. Kit 
includes instructions, plate, and extra bezel nut, 
and two extra door panel clips. $8.55 with ship-
ping. Call Tom Derr 717-772-2611(w) or 717-
763-5748(h). tom6derr@yahoo.com

FIEROS FOR SALE
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Ads in this issue were picked up from the club website. Ads are free for current members 
and will run as long as they remain online unless otherwise requested. Contact Wes Williams, 
MAFOA or Gwen Randolph, NEFA (see pages 2 & 3 for addresses) – if you want an ad that's 
not going online.

FREYSINGER PONTIAC
   6251 Carlisle Pike
       Mechanicsburg, PA 17056
       (717) 766-8422
       (800) 560-8422

Your Central Pennsylvania
Fiero Headquarters

CLUB MEMBERS
Bring this ad in and receive 10% off
parts and labor on all Fiero Service.

(Present at time of write-up)

CLASSIFIED ADVERTISING
 CAR PARTS FOR SALE

Radiator.com is the largest single distributor of 
radiators in the nation.  We sell over 300,000 
radiators a year.  Because of this, we are able 
to keep prices down lower than anyone else.  
We have a 110% price guarantee, lifetime war-
ranty, and free shipping (next day if orders are 
placed before 4PM, Mon. - Thurs.) anywhere 
in the U.S.

FIEROS WANTED
86 OR 87 FIERO GT

Wanted stock with auto trans, sunroof, ps, pb, 
ac, tilt wheel, Black, Red or White. Will do some 
repair depending on condition, price and what is 
wrong. renckens@adelphia.net. (12-13-03) 

88 FIERO GT
Looking for a V-6, 5sp, t-tops or sunroof, pref-
erably black. Please contact me if you know of 
any around the $3,000 price range. My email 
address is jaykbi@fullnet.com. Jay Harder, 
Krapf-Bartley Insurance, P.O. Box 666, Jasper, 
IN 47547-0666 (11-19-03) 

88 FIERO FORMULA
Looking for a clean, low mileage example 
located somewhere east of the Mississippi.  I 
live in New Jersey and would be willing to travel 
for the right price and condition. I prefer red or 
white, with automatic, and most options (PW, 
PDL, PM, CC, Tilt), but would consider other 
combinations depending on the condition and 
mileage of the car.  Tony Capoccia. Columbus, 
NJ (Exit 7 - NJ Turnpike) (9-1-03) 

 FIERO PARTS WANTED
SHIFT CABLES

87’ Fiero GT 5 speed SHIFT+ SELECT cables. If 
you have what I’m looking for please email me 
at h4nh@yahoo.com. (12/13/03) 

WINDSHIELD 
Looking for a cheap Fiero windshield 
within +/- 100 miles of the Southern Maine 
- New Hampshire border. Darren Roos. 
droos@Husseyseating.com. (12/08/03) 

  FIERO COLLECTIBLES
 NIKKO DIECAST FIERO 

See additional pictures at:
http://photos.yahoo.com/bc/mls57jax/lst?.dir=/
Fiero+Pics&.view=t 
Asking $60. Contact Paul at
pls241@earthlink.net (6-12-03)

Item number: 92588
Fiero hit the car market in 1984 and was a 
runaway success story from the start. The 
Fiero is the first American-built 2-seater, mid-
engine sports car. Pontiac had purchased 
several Ferrari 308 cars to model the Fiero 
after in the area of handling engineering. The 
Fiero was profitable during its entire run and 
was the darling of the Automobile Industry 
and Automobile Magazines, receiving 
numerous awards for its innovative design 
and construction concepts. The Fiero had 
a special 'space frame' and chassis design 
with with separate reinforced 'Enduraflex' 
body panels. This '85 GT model came with 

a 2.8-litre V-6 engine that dynoed between 150 and 160 horsepower, a rear wing, a sport suspension, 
different lower body panels and GT emblems. Car and Driver called the Fiero æOne of the best cars in 
America" and gave Fiero a slot in their top ten best categories. In 1985, the Fiero won at Sears Point, 
beating such successful competitors as Corvette and Mustang. The car was also used as a pace car for 
the Indianapolis 500 Race.

Check it out! http://www.yatming.com.hk/home.html
For more information on obtaining a die cast model of your own, contact:

Raymond C. Paulk, The Fiero Toy Box , 19 Ben’s Way, Hopedale, MA  01747
Tel: (508) 478-6786 • Cell: (508) 922-1961 • Email:  raypaulk@comcast.net

Scale 1:18 1985 Pontiac® Fiero™ GT
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East Greenwich RI 02818
PO Box 27
East Greenwich RI 02818

THE 1990 PROTOTYPE: This is the future of the Fiero. With a split rear trunk section 
(much like the MR2) allowing access to the trunk, the 3.2 V6 engine, or both at the same 
time, this car is longer than the production Fiero and sports numerous improvements 
such as quad headlamps (with a redesigned motor assembly), improved suspension, 
increased wheel sizing, and better aerodynamics to name a few.

FIERO CONVERTIBLE: GM made a few different variations on the Fiero to test the 
feasibility of different models, including this convertible. The top folded down into 
itself.

THE FIERO 2+2: Built to showcase the strength of the Fiero subframe, the 2+2 Fiero 
can accommodate 2 small passengers in the rear seats. A separate Delco radio is 
installed in the stretched center console for their enjoyment.

Unless otherwise specifi ed, 
pictures are by Eric Schneck 

and Beth Maclachlan

Photo by Gwen Randolph

Photo by Gwen Randolph

THE FIRST FIERO: THIS FIERO, VIN 1, was the first down the assembly line and stood 
proudly in the Fiero plant welcoming all visitors. Notably absent is the left side air 
intake. Initially the Fiero was to gather engine air from below but tests showed that 
snow & ice clogged the breathing and it was quickly changed to the side (and the 
water separator installed).


